
Every member the target population has an equal chance of being in the 
study. Random number/names from a ‘hat’.
dis: time consuming, difficult to create a list of everyone,
adv: unbiased sample (as researcher does not choose ppts) however; 
random cluster bias possible (e.g. too few males).

Identify the different types of people in the target pop. and work out
proportions needed for the sample. (e.g. if 5% of target pop. are Chinese, 
the sample should be, too)
dis: very time consuming, some features hard to measure.
adv: very representative of all sections of target population

Every Nth person in a list is chosen to be in the study. Could be every 5th, 
20th, depending on how many ppts needed.  
dis: very time consuming
adv: unbiased sample (as researcher does not choose ppts) however; 
random cluster bias possible (e.g. too few males).

Uses people from target population available at the time and willing to 
take part. It is based on convenience e.g. asking people in a canteen to 
take part in the study – right place, right time to be a ppt.
dis: not very representative, likely to show bias.
adv: quick, easy, can get lots of ppts with little effort.

systematic sampling
























population
Target 
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Representative – a 
group of participants 
that closely matches the 
characteristics of its 
population as a whole.

Generalisable - the 
extent to which results 
or findings obtained 
from a sample are 
applicable to a broader 
population`

Surveys (questionnaires) –
Methods that are used to collect large amounts 
of information from a target group that may be 
spread out across the country
Questionnaires are a type of survey that can be 
conducted face to face, via phone or video call.

Interviews –
a researcher in direct contact with the 
participant and this could either be face to face 
or via phone/video call. Structured interviews 
involve all participants being asked the same 
pre-set questions in the same order. In 
unstructured interviews, participants are free 
to discuss anything freely. The interviewer may 
devise new questions as the interview 
progresses

Case studies –
A very detailed study into the life and 
background of either one person, a small group 
of people or institution or event.
Information comes from a range of sources; 
the person, family members or friends, 
interviewing people or observing people. Also 
IQ tests, personality tests or questionnaires. 
Often in connection with a mental illness.

Observations –
Researcher watches or listens to the 
participants engaging in whatever behaviour is 
being studied and records their behaviour. 
In order to make sure that accurate records of 
behaviour are made, researchers 
use categories of behaviour system. (example 
categories of aggression could be hitting, 
shouting, gestures, swearing)

The group of people 
that the researcher 

wants to study.

The small group of people 
selected from the target 

population who are being studied

Adv: large amounts of information very quickly. 
Replicated very easily as all the questions are pre-set.

Dis: questions can be unclear, and can suggest or 
lead respondents. Participants may not 
necessarily answer truthfully.

Adv: Structured interviews 
can be replicated easily as 
the questions are all pre-set.

Dis: can be incredibly time consuming. 
Requires skilled researchers. People’s responses 
can also be affected by social desirability –
saying what they think the researcher wants 
them to say.

Unstructured interviews provide 
rich and detailed information

Adv: provides very detailed information. Can 
collect information over a long period of time 
so changes in behaviour can be observed.

Dis: targets an individual, difficult to generalise the

Adv: allows researchers to 
see peoples true responses, 
as what people say is often different from what they do.

Dis: researchers do not know why the 
behaviour happened. The researcher 
makes a judgement which may biased. 
Participants may become aware of being 
observed and change their behaviour.

behaviours are more natural than laboratory settings.

findings to others. People are 
studied often due to a psych-
ological problem. This could 
make them vulnerable, 
unethical?


